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Abstract:  

The modern real estate market is experiencing rapid Digitalization. In this 

process, web development serves as a key tool for promoting projects, attracting 

target audiences, and improving the effectiveness of communications between 

developers and potential buyers. This article analyzes the main approaches to 

using web technologies in real estate, examining their advantages and current 

industry trends. 
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Introduction 

The scientific novelty of the article lies in the comprehensive analysis of the use 

of web development, interactive technologies and digital marketing to increase 

customer engagement and the effectiveness of real estate promotion in the US 

market. 

The modern real estate market is undergoing a digital transformation, driven by 

advances in web technologies and evolving consumer demand. Over the past 

decade, digital platforms have largely replaced traditional marketing channels, 

becoming the primary way for potential buyers to find, evaluate, and interact with 

properties [1]. 

Statistics confirm that 97% of US homebuyers use the internet during the initial 

search phase, making the web a crucial resource for customer engagement [2]. 

Unlike traditional advertising, web solutions enable developers and agencies to 
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establish direct, measurable, and personalized interactions with their target 

audience. 

Modern web development goes beyond simple online directories. Today's 

websites integrate interactive maps, 3D visualizations, virtual tours (VR), and 

advanced filtering systems, significantly facilitating the consumer decision-

making process [3]. Furthermore, many companies integrate their platforms with 

CRM systems, automating lead management, analyzing customer behavior, and 

developing data-driven marketing strategies [4]. 

User experience (UX) is a key factor in success. Customers expect websites to be 

fast, responsive, and intuitive. Poor design can critically reduce conversion and 

engagement, while a high-quality web product builds trust, brand reputation, and 

sales effectiveness [5]. 

Therefore, in the real estate sector, web development serves a dual function-

marketing and operational: it increases company visibility, ensures effective 

client engagement, and enhances competitive advantage in a highly competitive 

market. This article will further examine the role of web development in project 

promotion and client engagement in the US market. 

In today's real estate market, web development has become a key marketing tool. 

It allows companies to effectively promote properties, deepen customer 

engagement , and optimize the sales cycle. Key applications of web technologies 

include the creation of corporate websites and landing pages , integration with 

CRM systems, and the implementation of interactive client tools: 

1. Corporate platforms and landing pages. A corporate website serves as the 

company's "digital face" and the central hub for customer interaction. Its 

functions include project information, detailed property presentations, lead 

generation, and building the developer's image. Effective modern websites 

necessarily include: 

- mobile optimization, as up to 60% of US buyers use smartphones to search for 

real estate [6]. 

- maps, advanced search filters (by price, area, type of housing) and instant 

feedback forms. 

- virtual tours and 3D models that allow for remote viewing of the property. 
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Landing pages are focused on promoting specific offers or campaigns. Their 

primary goal is high conversion rates: booking an appointment, collecting contact 

information, or making a reservation [7]. 

2. Integration with CRM and web analytics applications. Modern web platforms 

integrate with CRM systems (e.g., HubSpot, Salesforce) to automate request 

management, track user behavior, and segment audiences, allowing for the 

creation of personalized offers. 

Additionally, developers use web applications for internal analytics, creating 

interactive dashboards that track the effectiveness of advertising channels, lead 

sources , and conversion rates in real time. 

3. SEO, Content, and Digital Marketing. Search engine optimization (SEO) is the 

foundation of any web strategy. High-quality content tailored to targeted 

keywords increases organic visibility in search results and attracts targeted traffic 

[8]. 

Companies actively use digital marketing (contextual advertising, retargeting, 

SMM, email newsletters). Web tools ensure highly accurate measurement of each 

campaign's effectiveness and precise targeting of potential buyers. 

4. Strategic Benefits of Web Development. Using web technologies in real estate 

marketing offers the following important advantages: 

- 24/7 availability of objects for a global audience. 

- automated systems allow us to adapt and deliver relevant offers to each user. 

- platforms record and analyze customer behavior, accurately measuring 

marketing effectiveness. 

- online tools are often more cost- effective than traditional advertising methods. 

Thus, web development is a strategic element of marketing campaigns for 

agencies and developers in the United States, ensuring comprehensive real estate 

promotion and effective interaction with clients. 

The key to successfully promoting real estate projects in the American market is 

not simply informing, but actively engaging potential buyers in the property 

selection process. Modern web technologies create an interactive environment 

that enhances the emotional connection with the developer's brand and 

conversion rates. 
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Virtual tours and 3D visualizations are among the most powerful engagement 

tools. According to NAR, 77% of US homebuyers consider virtual tours an 

important factor in their purchasing decisions [9]. 3D rendering and panoramic 

imaging technologies allow developers to showcase properties online. Clients can 

freely navigate the premises, exploring layouts and interior details without 

leaving their homes. For example, the Zillow 3D Home platform allows agents 

to create virtual tours without expensive equipment. Properties with 3D tours 

receive 45% more views and 55% more saves, significantly speeding up the 

transaction cycle [10]. 

Augmented reality (AR) allows users to "try on" a property to suit their needs: 

visualize furniture arrangements or see the finished product. Research shows that 

AR can increase user engagement by 200% and time spent on the site by 75% 

[3]. For example, Redfin, a major American platform, has integrated AR 

functionality into its mobile app, allowing users to view properties with various 

lighting and furniture arrangement options. Integrating AR/VR with CRM 

systems allows for hyper-personalized content to be offered to clients based on 

their interaction history and preferences. 

To maximize search convenience, developers are implementing interactive maps 

with dynamic filters based on key parameters: price, area, infrastructure, and 

transportation accessibility. This gives users complete control over the selection 

process. The Realtor.com platform uses a smart map that filters properties based 

not only on basic parameters but also on information about nearby schools and 

even the area's safety level [11]. These tools significantly increase the depth of 

interaction and time spent on the site, which directly correlates with an increase 

in the number of targeted inquiries. 

Online communication is an integral part of modern marketing strategies: 88% of 

customers expect personalized interactions in real time [12]. Developer websites 

are increasingly using chatbots and messengers to instantly respond to standard 

inquiries, automatically book showings, and find suitable properties. 

To maintain high levels of engagement, web analytics and dynamic content 

management are used. This makes it possible to track user behavior, identify the 

most popular items, and tailor the interface and offers to the interests of each 

client. Using analytics tools (Google Analytics, Hotjar) enables US developers to 
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personalize homepages and recommendations, increasing page views by 35% on 

average. 

In today's real estate market, web development has expanded beyond creating just 

visual elements and website structure. Digital marketing and SEO optimization 

have become an integral part of web strategy, increasing project visibility, 

attracting target audiences, and boosting conversions. 

SEO (search engine optimization) is a set of measures aimed at improving the 

ranking of web pages in search results (Google, Bing) for the most relevant 

queries. In real estate, SEO focuses on: 

- using keywords such as “buy a house in [city]” or “apartments in [area]”; 

- blogging, publishing articles and detailed district guides; 

- ensuring high loading speed, mobile adaptability and correct micro-markup. 

Thus, by creating deeply localized content for each city and region, Zillow 

consistently maintains top positions in Google for key queries, guaranteeing a 

constant influx of organic traffic [13]. 

Digital marketing uses a wide range of tools to attract and retain customers: 

- contextual advertising ( Google Ads , Bing Ads) for quickly attracting traffic; 

- promotion of brands and objects through targeting by geography, interests and 

behavior (Facebook, Instagram); 

- sending personalized offers and property updates; 

- creation of educational materials (guides, videos) that increase trust and the 

company's expert status. 

Redfin platform uses personalized email campaigns based on search history. 

Analysis has shown that such campaigns lead to a 25% increase in click-through 

rate (CTR) and a 15% increase in conversion to post views [14]. 

The effectiveness of digital promotion directly depends on the quality of web 

development: 

1. A well-structured website and easy navigation have a positive impact on 

behavioral factors, which is important for SEO. 

2. Having convenient contact forms and clear calls to action (CTA) on your 

website turns visitors into qualified leads. 

3. Web analytics (Google Analytics, Hotjar) allows you to accurately track the 

ROI of advertising campaigns and quickly adjust your strategy. 
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Trulia achieved a 45% increase in organic traffic and a 30 % increase in viewing 

requests by deeply integrating SEO and content marketing on property pages 

focused on local keywords [15]. 

A comprehensive approach combining web development, SEO, and digital 

marketing ensures maximum visibility, increased trust, high conversion rates, and 

accurate ROI measurement. Therefore, for developers and real estate agencies in 

the US, digital marketing and SEO are an integral part of web development and 

strategic promotion. 

Key vectors of web development development in the real estate sector include: 

- personalization of offers through the implementation of artificial intelligence 

and machine learning technologies; 

- increasing the transparency of transactions through the use of blockchain 

technology; 

- active development and use of progressive web applications (PWA); 

cybersecurity measures and protection of clients' personal data. 

Web development is a key and powerful tool in the real estate industry, ensuring 

effective project promotion and active client engagement. It not only significantly 

improves the ease of searching and selecting properties but also strengthens trust 

in developers, ultimately speeding up the entire purchasing process. Companies 

that strategically utilize modern web technologies gain a significant competitive 

advantage in a highly dynamic market. 
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