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Abstract 

This study examines the translation and lexicographic issues of tourism-related 

terms in English and Uzbek. It aims to identify semantic, cultural, and pragmatic 

challenges in translating specialized terminology and to evaluate the treatment of 

such terms in bilingual and explanatory dictionaries. The research applies 

comparative, descriptive, and analytical methods. Findings reveal that while 

many tourism terms are borrowed directly into Uzbek, their cultural adaptation 

and lexicographic representation remain inconsistent. The study suggests 

strategies for improving translation accuracy and dictionary standardization in the 

field of tourism terminology. 
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Introduction 

Tourism has become one of the fastest-growing sectors in the global economy, 

creating a need for accurate and standardized terminology across different 

languages. In Uzbekistan, tourism is gaining strategic importance as part of 

national development programs. However, the translation of English tourism 

terms into Uzbek faces significant challenges due to semantic shifts, cultural 

differences, and gaps in lexicographic codification. Previous studies (e.g., 

Rahmatullaev, 2019; Alibekov, 2021) have addressed general issues of 

terminology and lexicography, but a systematic analysis of tourism-related terms 

is still lacking. This research therefore focuses on the comparative study of 
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English and Uzbek tourism terminology, highlighting translation and 

lexicographic issues. 

            

Methods 

The present study employs a combination of comparative, descriptive, and 

analytical methods in order to investigate the translation and lexicographic 

issues of tourism-related terms in English and Uzbek. The methodological 

framework is designed to ensure both linguistic accuracy and practical 

applicability. 

A mini-corpus of tourism-related terminology was created by collecting authentic 

materials from multiple sources. English terms were extracted from: 

International travel guides (e.g., Lonely Planet, TripAdvisor); 

Official websites of travel agencies and airlines; 

UNESCO and World Tourism Organization (UNWTO) reports. 

Uzbek equivalents were compiled from: 

The official websites of the Ministry of Ecology, Environmental Protection and 

Tourism of Uzbekistan; 

Brochures, catalogues, and advertisements of local travel agencies; 

Existing Uzbek monolingual and bilingual dictionaries. 

This comparative corpus allowed for the identification of frequently used terms, 

their variants, and patterns of borrowing or adaptation. 

Lexicographic analysis. Special attention was paid to the treatment of tourism-

related terms in lexicographic sources. Several bilingual English–Uzbek 

dictionaries (both printed and online) as well as specialized glossaries were 

reviewed. The analysis focused on: 

The consistency of definitions across different dictionaries; 

The degree of semantic precision (whether the Uzbek equivalent fully captured 

the meaning of the English term); 

The presence or absence of explanatory notes, cultural annotations, or usage 

examples; 

Cases of direct borrowing versus calque translation. 

This approach revealed how lexicographers handle newly introduced or culture-

specific tourism terminology. 
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Comparative translation study. A set of representative terms was selected for 

detailed comparison, including both general tourism vocabulary (tour, hotel, 

tourist attraction) and specialized terminology (heritage site, all-inclusive 

package, bed and breakfast). The analysis considered: 

Semantic equivalence, whether the Uzbek translation conveyed the same 

conceptual meaning as in English; 

Cultural adaptation, whether the translation respected Uzbek socio-cultural 

realities (for instance, the concept of guesthouse in English versus hovli or 

mehmonxona in Uzbek); 

Pragmatic usage, how the terms functioned in real-life contexts, such as 

advertising, official regulations, or tourist communication. 

The combination of these methods ensured a comprehensive evaluation of both 

linguistic and lexicographic aspects of tourism-related terms. 

 

Results 

 Loanwords and borrowings. A considerable portion of English tourism terms has 

entered Uzbek through direct borrowing, often with phonetic or orthographic 

adaptation. For instance, terms such as tour operator, all-inclusive, check-in, 

charter flight, and voucher are used in Uzbek as tur operator, all-inklyuziv, chek-

in, charter reys, and voucher. While this strategy facilitates quick adoption of 

international terminology, it also creates challenges for ordinary users who may 

not be familiar with foreign pronunciation or spelling conventions. Moreover, 

excessive reliance on borrowings can slow down the process of developing native 

equivalents in Uzbek. 

Semantic mismatches. The study also identified cases where no direct equivalents 

exist in Uzbek. For example, the term heritage site is frequently translated as 

meros obyektlari. Although semantically close, this rendering does not fully 

capture the UNESCO-specific connotation, which refers to officially recognized 

cultural or natural sites of outstanding value. Similarly, resort is often translated 

as dam olish maskani, which reflects a general recreational facility but fails to 

convey the modern sense of large-scale, service-oriented tourist complexes. Such 

semantic mismatches highlight the need for context-sensitive translation 

strategies rather than one-to-one substitution. 
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Cultural adaptation issues. Certain tourism terms carry culture-specific 

meanings that do not correspond directly to Uzbek hospitality traditions. Terms 

such as bed and breakfast (B&B) or guesthouse are often rendered as 

mehmonxona or hovli, but these equivalents only partially reflect the original 

concept. In Western contexts, a B&B implies a small, family-run establishment 

offering accommodation and breakfast, whereas in Uzbekistan hovli refers to a 

traditional courtyard house, often without standardized tourist services. Such 

cases demonstrate the difficulty of achieving both linguistic accuracy and 

cultural relevance in translation. 

Lexicographic inconsistencies. The lexicographic review showed that many 

bilingual dictionaries provide literal translations without explanatory notes, 

leading to ambiguity or even misunderstanding. For instance, package tour is 

translated as paketli sayohat, which does not adequately reflect the meaning of a 

pre-arranged, all-inclusive travel service covering transportation, 

accommodation, and activities. Similarly, time-share is translated literally 

without clarification of its specific legal and economic context in tourism. The 

absence of explanatory notes or usage examples reduces the practical value of 

dictionaries for translators, students, and professionals in the tourism sector. 

Overall, the results demonstrate that: 

1. Borrowings dominate but remain unevenly assimilated into Uzbek; 

2. Semantic mismatches lead to partial or misleading equivalence; 

3. Cultural adaptation is a major barrier in conveying authentic meanings; 

4. Lexicographic resources lack precision, consistency, and cultural annotations. 

These findings confirm that both translation practices and lexicographic 

standards in tourism terminology require systematic improvement to ensure 

effective cross-cultural communication. 

               

Discussion 

The results indicate that the translation of tourism-related terms between English 

and Uzbek faces several persistent challenges, particularly those arising from 

semantic gaps, cultural differences, and insufficient lexicographic 

standardization. The analysis has shown that literal translation often produces 

inaccurate or misleading renderings, while excessive borrowing of English terms 
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risks reducing the linguistic authenticity of Uzbek. This tension reflects a broader 

issue within language contact: the balance between linguistic innovation and 

preservation of cultural identity. 

One key difficulty is the absence of direct equivalents for many English tourism 

terms. Concepts such as heritage site, guesthouse, or all-inclusive embody socio-

cultural realities of the English-speaking world that do not have precise parallels 

in Uzbek. As a result, translators are often forced to either borrow terms directly, 

risking comprehension problems, or employ descriptive phrases that may lack 

conciseness. Similarly, cultural connotations embedded in terms like bed and 

breakfast or package tour do not easily align with Uzbek hospitality traditions, 

which emphasize family-based hosting practices. This leads to semantic 

mismatches and potential misinterpretation in both professional and public 

communication. 

Another issue lies in lexicographic inconsistency. Bilingual dictionaries and 

glossaries frequently provide literal translations without contextual explanations. 

For instance, package tour is sometimes rendered as paketli sayohat, a phrase that 

does not capture the organizational or commercial nuance of the original. Such 

gaps underscore the need for functional, usage-based definitions rather than 

purely formal equivalents. Without standardized entries, translators, students, and 

tourism professionals encounter confusion, which may negatively impact the 

clarity of official documents, promotional materials, and customer 

communication. 

To address these challenges, a functional and pragmatic approach to 

translation is required. First, the development of specialized bilingual 

glossaries would provide not only equivalents but also definitions, usage notes, 

and context-specific examples. Second, the inclusion of cultural annotations 

in dictionary entries would bridge conceptual gaps by clarifying how certain 

terms should be understood in local contexts. Third, unified translation 

standards for government publications, legal documents, and the tourism 

industry should be established to ensure consistency across media and 

institutions. 

By adopting these measures, Uzbek tourism terminology can be made more 

transparent, accessible, and internationally competitive. This, in turn, would 
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facilitate effective communication in global tourism markets, support academic 

research, and contribute to the cultural visibility of Uzbekistan on the world stage. 

 

Conclusion 

The analysis of tourism-related terminology in English and Uzbek reveals 

persistent challenges in translation and lexicographic representation. The 

dominance of direct borrowing, combined with a lack of semantic precision and 

insufficient explanatory detail in dictionaries, often undermines clarity and 

reduces the cultural authenticity of Uzbek terminology. These shortcomings limit 

effective communication in professional, educational, and practical tourism 

contexts. 

The findings emphasize the urgent need for standardized, culturally-sensitive, 

and user-oriented lexicographic resources. By incorporating functional 

definitions, usage examples, and cultural annotations, bilingual dictionaries can 

move beyond literal equivalence to provide more reliable tools for translators, 

researchers, and practitioners. The integration of corpus-based methods and 

digital lexicographic technologies represents a promising direction for future 

research and practice. Such innovations can ensure systematic documentation of 

real usage, enhance consistency across different domains of tourism, and make 

resources more accessible for both specialists and the wider public. Ultimately, 

strengthening the lexicographic and translational foundations of Uzbek tourism 

terminology will not only improve linguistic accuracy but also contribute to 

Uzbekistan’s global visibility and competitiveness in the tourism industry. 
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